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“Go Boldly”
To combat growing criticism of the
pharmaceutical industry, various companies
launch positive ad campaign
In response to Trump’s ongoing criticism of the rising prescription
costs, pharma companies have developed new ad campaign
called “Go Boldly”. Due to launch this week, the campaign aims
to convince the American public that its efforts are about saving
lives, not “getting away with murder,” as Trump states.
“This industry is the crown jewel of the American economy,”
said Stephen Ubl, who heads the Pharmaceutical Research and
Manufactures of America, the industry trade group behind the
campaign. “… We have a great story to tell and we’re going to do
a better job telling it.”
The campaign, created by WPP’s health and wellness group, will
be led by an internal pharma partnership with creative by Y&R
which was first in the works over six months ago.
The first TV ad, “Do Not Go Gentle,” highlights real
biopharmaceutical scientists working to find new cures, and
“Cells” highlights scientific advances that happen at a cellular
level and will be featured in print and digital ads. Throughout the
year, PhRMA will introduce new ads focusing on advancements
in science and the stories of real researchers alongside patients
benefiting from medicines being developed.
working The Go Boldly campaign will also include national
TV, print, digital, radio and out-of-home advertising, and its
website, GoBoldly.com, will offer information about the topics
and themes featured in advertisements. PhRMA has redesigned
Innovation.org to provide in-depth information about advances
in biopharmaceutical innovation
The industry has been under attack for rising drug costs with
numerous companies regularly raising prices more than once
a year and increasing list prices that often exceed the inflation
rate.
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The statement featuring the global standard was published by
the American Medical Writers Association (AMWA), European
Medical Writers Association (EMWA), and the International
Society for Medical Publication Professionals (ISMPP).

Norgine UK re-joins
ABPI

It outlined the role of medical writing for scientific journals
and presentations and presented a series of guidelines which
all parties hope will serve as a “valuable reference for ethical
publication practices, worldwide”.
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The unified position aims to highlight the value professional
medical writing provides evidence-based medicine in facilitating
ethical, accurate and timely disclosure of research results.
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EMWA member Dr Chris Winchester said: “By emphasising that
professional medical writers are appropriately qualified and
follow rigorous guidelines, the joint position statement seeks
to strengthen the standing of the profession among journal
editors, peer reviewers and readers.”
The statement also builds upon recommendations from the
International Committee of Medical Journal Editors and Good
Publication Practice guidelines, describing best practice and
providing a template for disclosing medical writing support –
particularly with regards to authorship of clinical trial reports.
Between them the AMWA, EMWA and ISMPP have over
6,500 members worldwide, the joint statement is set to take
precedence over each associations’ previous positions and
guidelines.
Source - PMLive
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“To some extent, the industry was led into [its image] problem
by the rogue players,” said Ira Loss of Washington Analysis, who
tracks the pharmaceutical industry for investors. “But to some
degree, it’s justly deserved and I don’t think there’s much they
can do to change their reputation.”
The new ad campaign focuses on this theme but without delving
into the pricing debate and for good reason. “They’re keeping
their heads down and trying to talk about the good stuff — and
hope that Trump gets distracted,” said one industry veteran who
works in drug development.

Three international medical writing associations have created a
new global standard with the aim to drive global best practice.
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PROSTATE/OVARIAN CANCER AWARENESS
MONTH

MAR 2ND

WORLD BOOK DAY

MAR 6TH

BRITISH PIE WEEK

MAR 8TH

NATIONAL NO SMOKING DAY

MAR 9TH

WORLD KIDNEY DAY

MAR 10TH

BRITISH SCIENCE WEEK

MAR 11TH

NATIONAL SINGLES DAY

MAR 17TH

ST PATRICKS DAY

MAR 20TH

INTERNATIONAL DAY OF HAPPINESS/WORLD
ORAL HEALTH DAY

MAR 21TH

WORLD DOWN SYNDROME DAY

MAR 24TH

WORLD TB DAY/ RED NOSE DAY

unsplash.com
A fantastic site showcasing stunningly beautiful
images, all of which are
free to use
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MOTHERING SUNDAY

Guest Writer
This issue's guest writer features, Dorinda Cooper a medical writer previously placed by MedComms
Professionals .

Dear Younger Self,
You are about to embark on a writing adventure. You have spent years studying but
this will be different, a little more glamorous and a lot less mundane.
You will begin by producing a body of work and early on, this will be covered in a sea of dripping red pen, appearing
like blood loss but the wound will heal and in time you will come to take your red pen sword to some other unfortunate
teammate.
You will wait for client or KOL feedback so much so that it causes you late nights and long journeys home because after
a certain time, your only option is a slow train. You will chase and leave message after message only to have a sketchy
2-minute conversation with someone who just realised that they missed your deadline but assures you, you will have
what you need by morning.
Be strong, one way or another, everyone will commit. Morning comes and there is no sign of said feedback. You chase
again until finally you have what you need, and rush to seek final approval. It is
another late night, but your supportive team feels just as tired as you. Food is the
answer and someone orders pizza on the company account. Take comfort because it
will be over in a week.
The logistics team have sorted your travel but you have had no time to pack due to
your late nights and long journeys. You lug home your laptop, cables, printouts and
other hefty technical gear. You have an early flight but the airport is not far away,
however, the taxi driver insists on being outside your home at stupid o’clock.
The huge conference venue is awash with delegates and their buzzing phones. Everyone wondering where will our
event take place? Where is the client booth and our clients? The hotel business room is saturated with shifty-looking
KOLs or agency staff carrying top secret documents on USB sticks.
You prep for your slide rehearsal and hope that everyone required will find the room
and show up. Several hours later, late into the night, you are adding information
from last-minute breaking research and re-drawing graphs. You drink the remaining
large jug of orange juice because right now, you cannot eat.
This is your moment. Your team have done the seat drops, feedback forms are out,
your project lead is client servicing and you take your seat next to the technical
engineer in charge of slides on screen, ready to flick any to relevant information
during Q&As.
The slides are a hit and you swell with pride when phones and iPads reach for the air to capture your work. Delegates
wanting to take away key messages, apply them to their clinical practice and improve patient care. It doesn’t get much
more rewarding than this.
Eventually it’s over and everyone is happy. Get ready though and think about drinking some more orange juice because
this evening, you must run an advisory board meeting.
~Dorinda
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Job Opportunities
and Candidates
Perm Candidate of the Month
MedComms Professionals are currently working with
a superb Account Executive, ready to take the next
step up in her career into a Senior Account Executive
role.
She has two years of experience working within
medical communications, specifically focussing on
digital and healthcare marketing/branding projects.
This candidate has the capability of handling projects from a UK to Global scale, ensuring they are completed
according to a strict budget and timeline. They are highly proficient in Zinc and have a friendly personality
whilst maintaining an excellent professional manner when interacting with leading pharmaceutical companies.

Freelancer #1

Freelancer #2

MedComms Professionals are currently working
with a superb freelance medical editor. Over the
years they have honed their terrific editorial skill
set through proofreading and copyediting a wide
range of materials, whilst working in both agency
and in-house pharmaceutical roles. They have a
keen eye for detail and a great understanding of
a variety of therapy areas. This candidate has a
friendly and engaging personality, with the ability
to fit in well to any team they join!

This highly experienced freelance Medical Writer/
Copywriter is on the lookout for their next contract
position. This candidate has composed a variety of
projects, ranging from digital to traditional print,
in healthcare advertising and medical education.
They are highly versatile in the tasks they undertake
and have proven themselves to be very capable in
handling the complicated, raw scientific material.
With their terrific friendly and professional
mannerism, and wealth of knowledge, they would
make an asset to any team.

Featured Jobs

If you are interested in our any of our job seekers or freelance opportunities please get in contact!
Call: 0118 9522 792
or
Email: info@medcommsprofessionals.com
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RANDOM FACTS
> Hedgehogs can run a top speed of
4MPH
> A group of wild rabbits is called a
fluffle

PROFESSIONALS

Meet our Senior Consultant, Matt Thomas

> A grain of sand is halfway in size
between an atom and the planet
earth

What would you like clients to know about you?
I like to let my clients know about my background as I feel it’s
an essential part of building a trustful relationship. Before
joining Clinical Professionals at the start of 2015, I previously
worked at Abbvie! I sat in the dermatology marketing
team and helped with various activities including external
communications with med comms agencies! This gave me an excellent insight into
the medical communications industry.

> Humans are the best endurance
runners on the planet, able to
outrun ANY species given enough
distance/time.

What’s the biggest challenge you foresee in recruiting within the medical communications market?
Without doubt, the medical communications market is suffering a shortage of highly talented and experienced individuals.
This makes the job search a very daunting process with the task of deciding which opportunities to pursue. Often, an account
director can be presented with upto ten different opportunities at any one time. This is why I always recommend using an
established recruiter who can help whittle down the list of opportunities to two or three that are a great match for your
requirements.
What’s been your most satisfying experience since joining MedComms Professionals?
Here at Clinical Professionals, we run a fantastic junior assessment centre which is free of charge to graduates. The day gives
each individual an excellent overview of the industry, specialised interview guidance, and great information to takeaway. We
have since placed a number of graduates as a direct result of the assessment centre, and many have gone on to be promoted
in their respective roles!
Describe yourself in 5 words or fewer:
Hardworking, Motivated, Yogi Bear

"Science is organized knowledge. Wisdom is organised life" - Immanuel Kant

Events on in London this month
+ Robots
8th Feb - 3rd Sept
Science Museum

+Capturing the City
until 31st Aug
Bank of England Museum

+ The American Dream: Pop to
the Present
25th Feb - 4th June
British Museum

+Wiring up the brain: How axons
navigate
28th March
The Royal Society

+ Beatrix Potter's London
Until 28th April
V&A Brompton

+ Designology
Until 23rd April
London Transport Museum

Puzzle
How many triangles are there?

CONTACT MEDCOMMS PROFESSIONALS
+44 (0)118 952 2792						
C/O CLINICAL PROFESSIONALS,
INFO@MEDCOMMSPROFESSIONALS.COM 		
33 BLAGRAVE STREET,
WWW.MEDCOMMSPROFESSIONALS.COM 		READING, BERKSHIRE
								RG1 1PW
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